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A mascot is any person, animal, or object thought 
to bring luck and to represent a group with a 
common public identity, such as……. 
• a school 
• sports team
• society 
• brand name
• club



Company/Brand 
Mascots



This one is often given as an example of a highly 

successful mascot and with a good reason! The 

cereal brand’s success simply wouldn’t be the same 

if it wasn’t for the friendly tiger character Tony, 

showing his charming smile and giving his approval 

with a thumb up from the cereal’s box. Being on the 

marketing field for over half a century, Tony has 

become a favourite cartoon character not only to a 

lot of children but to their parents, too!



The greatest marketing move of the world’s largest fast food 

chain McDonald’s, was to make a clown character its official 

mascot. The cheerful clown with a red wig first appeared in 

1966 via a commercial for a flying hamburger. It was a huge hit 

and he became to be identified as the face of McDonald’s. 

Many people work full time in the mascot’s costume, visiting 

children in the hospitals and attending many regular events. 

Thanks to the effective marketing and the resulting popularity 

of the mascot, McDonald’s and their burgers are popular 

throughout the world.

https://www.mcdelivery.co.in/Home


Perhaps the first thought that pops in most people’s minds 

when they hear a great brand mascot: Mickey Mouse! 

Although these days a lot of cartoon characters are easily 

associated with Walt Disney Company, this friendly, lively 

mouse has been the official cartoon representative of the 

giant company ever since its creation, thus making it one 

of the oldest mascots which are extremely popular 

worldwide and loved by people of all ages.



The Pillsbury Doughboy has been on the 

marketing stage since 1965 as a unique boy 

character made of dough. The design of this 

cheerful cartoon character includes a scarf 

and a chef hat which give the impression of 

that this fella is a real master of cooking. To a 

huge extend, this smiling boy contributed to 

the success of the Poppin’ Fresh product line 

and even started appearing in other brand’s 

commercials.



The iconic cartoon spokesman of the popular tyre company 
was named Bibendum but it has been widely known as the 
Michelin Man! Being presented to the world in the distant 
1894 at the Lyon Exhibition by the Michelin brothers, the idea 
behind this mascot design was to represent a person made of 
tyres. Little did the creators know that this charming fictional 
guy would become a largely popular and recognizable figure 
which has significantly contributed to the vast success of its 
brand.



This handsome superhero cartoon character has now 

become a legend: Mr. Muscle! This muscular brand mascot, 

owned by S. C. Johnson & Son, became highly popular as 

the tough guy who could clean any surface with his cleaning 

detergent as a powerful weapon, which led to a huge 

success to his brand.



Here is a brand mascot design resembling the founder of 

the company itself: Colonel Sanders, a founder of KFC! 

Who would have thought that a human face could make 

such a memorable and widely known mascot, 

incorporated even in the company’s logo.

Created years after the death of its founder, this friendly 

smiling face with glasses, white hair and goatee certainly 

has turned out to be a super successful choice of a brand 

character conveying professionalism and vast chef 

experience.





The Energizer Bunny is the marketing icon and mascot of 

Energizer batteries in North America. It is a pink toy rabbit 

wearing sunglasses and blue and white striped sandals 

that beats a bass drum bearing the Energizer logo. It is a 

parody of the pre-existent Duracell Bunny, still seen in 

Europe and Australia. It has been appearing in television 

commercials in North America since 1989. The mascot is 

promoted as being able to continue operating indefinitely, 

or at least much longer than similar toys using rival 

brands' batteries



The company with not one but five recognizable mascots! The choice of the cute colourful spokescandies

as brand representatives was such a clever decision of Mars since these guys entirely gave the idea of 

the M&M’s product line and simply couldn’t be confused with anything else. Since they were five, the 

company gave them names corresponding to their colours which made them super easy and intuitive for 

the audience to remember. Nice move, Mars!



Snap 
Crackle 
& Pop!



Guess 1928 was a 

successful year of 

creating memorable, 

long-lasting brand 

mascot designs. Here 

comes another one that 

survived through all 

these years: Jolly 

Green Giant appearing 

on all the products of 

the Green Giant brand. 

The cheerful friendly 

superhuman has made 

the brand easily 

distinguishable from its 

competitors and turned 

it into one of the brand 

leaders in the industry 

of frozen and canned 

vegetables. Well done, 

big guy!



The choice of this charming moustachioed man as a 

brand cartoon spokesman of the super famous and 

successful chips company has a meaning that is not quite 

obvious at first but makes a lot of sense.

Julio Pringles has a head shaped like a piece of chips 

which, by the way, implies that all the chips pieces inside 

the unique package are equally sized. 

Also, the moustaches give the feeling of maturity and 

professionalism. Great job!



Rich Uncle Pennybags, or more widely known as simply 

Mr. Monopoly has been around since 1936 but it was not 

until 1946 that this famous drawn elderly gentleman 

actually received his name. 

Undeniably, the rich cartoon guy in tuxedo has become 

one of the most recognizable brand mascot designs since 

it was made the star of the original Monopoly game and all 

related games of the company. 

These days, he keeps appearing on all new Monopoly 

editions and is even incorporated in the brand’s logo.



Although it technically doesn't 

have an official name, early 

versions of the Android 

mascot were created by head 

of developer relations Dan 

Morrills and thus recognized 

internally as "Dandroids" after 

being presented to 

colleagues.

https://www.techspot.com/fileshost/newspics3/2017/18afu589uuebxpng.png


Pikachu the 
electronic mouse 
became the official 
mascot for 
Pokemon





Did you know that this memorable Italian plumber character 
was initially called Jumpman?
Even though Mario was not designed with the typical 

appearance of a superhero, he grew on the wide public so 
much that he has now become an iconic character, 
recognizable all over the world. An interesting fact about this 
cartoon character’s design is that it was entirely determined by 
the limitations of the graphics of the early video games –
blocky pixels are the reason he is now a proud owner of a 
moustache and a big nose!



Olympic Mascots





Wenlock is the official 
mascot for the 2012 
Summer Olympics, and 
Mandeville is the official 
mascot for the 2012 
Summer Paralympics, 
both held in London, 











Football Mascots



Fred the Red
Man Utd





West Ham’s mascot was, 
according to the club’s 
official release on the 
matter, created when 
‘lightening hit the 
ironworks’. It actually looks 
like a mixture of a  shark 
and an Iron-Man 
impersonator that’s 
absolutely furious at being 
pelted with bubbles every 
five minutes.



Football mascots have perhaps 
never been as talked about as 
when Partick Thistle unveiled 
their new one in 2015. Designed 
by the Turner-prize nominated 
artist David Shrigley, Kingsley is 
the stuff of nightmares. 
Essentially a big star with blank 
eyes, buck-teeth and a 
monobrow, it was hoped it 
would ‘intimidate’ opposition 
teams.













Competition 

time…





•Chilton
•RAPS
•Upton


